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B.Com.(Part-I) Examination,2015

 (Vocational Course)

Advertising Basic Concepts

Time Allowed : Three Hours ] [ Maximum Marks : 100

Note : Answer five questions in all Question No.

1 is compulsory. One question is to be

attempted from each unit.

kegâue heeBÛe ØeMveeW kesâ Gòej oerefpeS~ ØeMve meb.1 DeefveJeeÙe& nw~

ØelÙeskeâ FkeâeF& mes Skeâ heÇÇMve keâjvee nw~

1. Write short notes on the following :

efvecveefueefKele hej mebef#ehle efšhheefCeÙeeb efueefKeS: 4×10=40

(a) Functions of advertising:

efJe%eeheve kesâ keâeÙe&

(b) Fear Appeal

YeÙe Deheerue

(c) Print Media

efØevš ceeref[Ùee

C-935 P.T.O.

(4)

7. What factors should be taken into consider-

ation while selecting a suitable media of ad-

vertisement. 15

efJe%eeheve kesâ GheÙegòeâ ceeOÙece keâe ÛegveeJe keâjles meceÙe efkeâve-efkeâve

lelJeeW hej efJeÛeej efkeâÙee peevee ÛeeefnS?

Unit-IV / FkeâeF&-IV

8. (a) What is Advertising Budget? 3

efJe%eeheve yepeš keäÙee nw?

(b) What methods are used in determining

the Advertising Budget? Discuss. 12

efJe%eeheve yepeš efveOee&jCe keâjves kesâ efueS efkeâve efJeefOeÙeeW keâe

ØeÙeesie efkeâÙee peelee nw? GuuesKe keâerefpeS~

9. Differentiate between emotional and rational

appeals. which appeals might be used in the

selling of the following products and why? 15

ceeveJeerÙe YeeJeveeDeeW leLee efJeJeskeâhetCe& DeheerueeW ceW keäÙee Devlej nw?

efvecveefueefKele GlheeoeW keâer efye›eâer kesâ efueS keâewve-meer DeheerueeW keâe

ØeÙeesie keâjvee ÛeeefnS Deewj keäÙeeW?

(a) Computer

keâchÙetšj

(b) Motorcycle

ceesšj meeFefkeâue



(d) Effectiveness of Advertising

efJe%eeheve keâer ØeYeeJeMeeruelee
(e) Publicity

ØeÛeej
(f) Cooperative Advertising

menkeâejer efJe%eeheve
(g) Role of Advertising in Marketing Mix

efJeheCeve efceßeCe ceW efJe%eeheve keâer Yetefcekeâe
(h) Direct Mail advertising

[ekeâ Éeje efJe%eeheve
(i) Costs Items Included in Advertising Bud-

get

efJe%eeheve yepeš ceW meefcceefuele nesves Jeeueer ueeieleW
(j) Bonus Packs

yeesveme hewkeâ
Unit-I / FkeâeF&-I

2. What is the relationship between advertising

and selling? How does it help in selling? 15

efJe%eeheve keâe efJe›eâÙe mes keäÙee mecyevOe nw? Ùen efJe›eâÙe ceW efkeâme
Øekeâej meneÙelee henBgÛeelee nw?

3. Comment on the following statements :

efvecveefueefKele keâLeveeW keâer meceeueesÛevee keâerefpeS : 7½+7½

(a) "There are some moral grounds on which

Indian advertising should be criticised".

’’kegâÚ Ssmes veweflekeâ DeeOeej nQ efpevekesâ keâejCe Yeejle ceW

efJe%eeheve keâer DeeueesÛevee keâer peeveer ÛeeefnS~’’
C-935 C-935 P.T.O.

(b) "Every advertisement has an appeal".

’’ØelÙeskeâ efJe%eeheve ceW Skeâ DevegjesOe neslee nw~’’

Unit-II / FkeâeF&-II

4. Which advertising media would be appropri-

ate for advertising the following products and

why? : 7½+7½

(a) Readymade Garments

(b) Refrigerators

efvecveefueefKele GlheeoeW kesâ efueS keâewve-mee efJe%eeheve ceeOÙece GheÙegòeâ

nesiee Deewj keäÙeeW?s

(De) efmeuesefmeueeÙes JeŒe

(ye) jØeâerpejsšme&

5. "Advertising helps in marketing" Do you agree?

Give reason in support of your answer. 15

‘‘eqJe%eeheve efJeheCeve ceW meneÙekeâ nw~’’ keäÙee Deehe mencele nQ? Deheves

Gòej keâes keâejCe meefnle mecePeeFS~

Unit-III / FkeâeF&-III

6. Discuss the salient features of a good adver-

tising copy and also give a specimen of an

Advertising Copy. 15

Skeâ DeÛÚer efJe%eeheve Øeefle kesâ cegKÙe lelJeeW keâer efJeJesÛevee keâerefpeS

leLee efJe%eeheve Øeefle keâe vecetvee Yeer oerefpeS~

(2) (3)


