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Unit-IV/ $®R-IV A (Printed Pages 4)
8. (a) Describe the AIDA model in terms of the

marketing communication objectives. C-932
7V B.Com. (Part-II) Examination, 2015
(37)  3MSST (AIDA ) T 3T feqor <sroor & Seddt (Regular & Exempted)
& MR R U DifsA| SELLING & ADVERTISING
(b) Describe the importance and limitations Time Allowed : Three Hours] [ Maximum Marks : 100
of electronic media. 71/ Note : Answer five questions in all. Question No.

1 is compulsory. One question is to be
attempted from each unit.
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9. Is marketing possible without advertising in TS $Hls o b T fobar T 2|
modern times? Explain. Describe the utility of 1. Write short notes on the following in not
DAGMAR. 15 more than 100 words each: 4x10=40
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(b) Buying Motives
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(c) Demonstration
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(d) Tools of Selling
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(e) Ethical aspects of Advertising

fasmm & Afie g
(f) Advertising Appeals

fasmom arer
(g) Advertising Budget
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(h) Advertising Effectiveness

e & geTaNedT
(i) Consumer and Industrial Products
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(j) Hierarchy of Effects Model
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"Creative salesmanship is more than merely
taking orders" Discuss. Also state the various
types of salesmanship. 15
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Explain the concept of personal selling. Dis-
cuss the advantages and limitations of per-
sonal selling. 15
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What is meant by objections? Discuss the vari-

ous methods of handling objections. 15
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(a) Distinguish between relationship market-

ing and transactional marketing. 7%
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(b) State the methods of remunerating

salespersons. 7>
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Explain the concept of advertising. Discuss the

role of advertising in marketing. 15
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What do you mean by advertising agency?
Describe its functions and also the criteria for
selection of an advertising agency. 15
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