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Examination, 2015

APPLIED ECONOMICS

Paper-I

(Elements of Export Marketing)

Time Allowed : Three Hours ] [ Maximum Marks : 100

Note : Answer five questions in all. Question No.1

is compulsory. Attempt one question

from each unit.

kegâue heeBÛe ØeMveeW kesâ Gòej oerefpeÙes~ ØeMve meb. 1 DeefveJeeÙe& nw~

ØelÙeskeâ FkeâeF& mes Skeâ ØeMve keâerefpeS~

1. Write short notes on the following:

efvecveefueefKele hej mebef#ehle efšhheefCeÙeeB efueefKeS:  4×10=40

(i) Elements of Export Marketing

efveÙee&le efJeheCeve kesâ cegKÙe lelJe

(ii) Indirect Export

DeØelÙe#e efveÙee&le

(iii) Marketing Mix

efJeheCeve efceßeCe
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(4)

Unit-IV/FkeâeF&-IV

8. (a) What do you mean by INCO terms? Men-

tion at least five INCO terms and some

brief description of that. 7½

Fvkeâes šcme& mes Deehe keäÙee mecePeles nQ? keâce mes keâce heeBÛe

Fvkeâes šcme& keâe GuuesKe keâerefpeS SJeced Gvekeâe mebef#ehle

efJeJejCe oerefpeS~

(b) Discuss various risks involved in new

product development for international

market. 7½

Devleje&°^erÙe yeepeej kesâ efueS veS Glheeo efJekeâefmele keâjves

ceW meeceves Deeves Jeeueer efJeefYeVe peesefKeceeW keâer ÛeÛee& keâerefpeS~

9. What are the methods of settlement of inter-

national trade dispute? State their merits and

demerits.  15

Devleje&°^erÙe JÙeeheej ceW PeieÌ[eW kesâ efvehešejs kesâ efueS keäÙee

efJeefOeÙeeB nQ? Fvekesâ iegCe oes<eeW keâes yeleeFÙes~



(iv) F.A.S

Sheâ.S.Sme

(v) Branding

yeÇeefv[bie

(vi) Export Promotion

efveÙee&le mebJeOe&ve

(vii) Export Advertisement

efveÙee&le efJe%eeheve

(viii) Arbitration.

efJeJeeÛeve

(ix) Special Economic Zones

efJeMes<e DeeefLe&keâ peesve

(x) Foreign Broker

efJeosMeer oueeue

Unit-I/ FkeâeF&-I

2. What in Export Management. Discuss its ob-

jectives and importance.  15

efveÙee&le ØeyevOeve keäÙee nw? Fmekesâ cegKÙe GösMÙeeW SJeced cenlJe keâer

efJeJesÛevee keâerefpeS~

3. Discuss the importance of Exporting market-

ing. What factors affect export marketing? Dis-

cuss.  15

efveÙee&le efJeheCeve kesâ cenlJe keâer ÛeÛee& keâerefpeS~ Fmekeâes keâewve mes

lelJe ØeYeeefJele keâjles nQ?
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Unit-II/ FkeâeF&-II

4. What factors should be taken into account

while selecting distribution channel in a foreign

market? Discuss it. 15

efJeosMeer yeepeej ceW efJelejCe œeesleeW keâe ÛeÙeve keâjles meceÙe efkeâve

yeeleeW keâes OÙeeve ceW jKevee ÛeeefnS? mecePeeFS~

5. What do you mean by market segmentation?

Discuss essential elements of effective inter-

national market segmentation. 15

yeepeej efJeYeefòeâkeâjCe mes Deehe keäÙee mecePeles nQ? Devleje&°^erÙe

yeepeej efJeYeefòeâkeâjCe kesâ DeeJeMÙekeâ lelJeeW keâer efJeJesÛevee keâerefpeS~

Unit-III/FkeâeF&-III

6. (a) Discuss the advantages of direct export-

ing. 7½

ØelÙe#e efveÙee&le kesâ ueeYeeW keâer ÛeÛee& keâerefpeS~

(b) Evaluate the working of an export house.

7½

Skeâ efveÙee&le ie=n keâer keâeÙe&ØeCeeueer keâe cetuÙeebkeâve keâerefpeS~

7. Discuss the role of trade fairs and exhibitions

in export promotion.         15

efveÙee&le mebJeæ&ve ceW JÙeeheej cesueeW SJeced ØeoMe&efveÙeeW keâer Yetefcekeâe keâe

JeCe&ve keâerefpeS~

(2) (3)


