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B.Com. (Part-II) (Vocational Course)

Examination, 2015

Advertising Media & Organisation

Time Allowed : Three Hours ] [ Maximum Marks : 100

Note : Answer Five questions in all. Question No.1

is compulsory. Attempt  One question

from each Unit.

kegâue heeBÛe ØeMveeW kesâ Gòej oerefpeS~ ØeLece ØeMve DeefveJeeÙe& nw~

ØelÙeskeâ FkeâeF& mes  Skeâ ØeMve keâerefpeS~

1. Write Short notes on the following :

efvecveefueefKele hej mebef#ehle efšhheefCeÙeeB efueefKeS:

4×10=40

(a) Pre-testing of advertising

efJe%eeheve keâe hetJe& hejer#eCe

(b) Advertising as a tool of communication

efJe%eeheve mebÛeej kesâ ceeOÙece kesâ ™he ceW

(c) Economic effects of advertising

efJe%eeheve kesâ DeeefLe&keâ ØeYeeJe
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(4)

7. Briefly explain AIDA model of advertising and

also discuss its significance. 15

efJe%eeheve kesâ AIDA cee[ue keâes meb#eshe ceW mecePeeFÙes leLee Fmekesâ

cenlJe keâe efJeJesÛeve keâerefpeS~

Unit-IV/ FkeâeF&-IV

8. Describe the type of media which would be

most suitable for promoting the following

products giving reasons : 15

(a) Colour T.V.

(b) Soap

(c) Scooter

efvecveefueefKele JemlegDeeW kesâ efJe%eeheve nsleg keâewve mee ceeOÙece meyemes

GheÙegòeâ nesiee? keâejCe meefnle efJeJesÛevee keâerefpeS:

(De) jbieerve šsueerefJepeve

(ye) meeyegve

(me) mketâšj

9. What is media planning? Discuss its significance

in advertising. 15

ceeOÙece Ùeespevee keäÙee nw? efJe%eeheve ceW Fmekesâ cenlJe keâes mecePeeFÙes~



(d) Organizational structure of advertising

agency

efJe%eeheve Spesvmeer keâe mebie"veelcekeâ {eBÛee

(e) Advertising copy

efJe%eeheve Øeefleefueefhe

(f) Effects of advertising on cost

efJe%eeheve keâe cetuÙe hej ØeYeeJe

(g) Methods of remuneration of an advertis-

ing agency

efJe%eeheve Spesvmeer keâes heeefjßeefcekeâ Yegieleeve kesâ lejerkesâ

(h) Advertising and standard of living

efJe%eeheve SJeb jnve-menve keâe mlej

(i) Advertising appeals

efJe%eeheve DeheerueW

(j) Limitations of print media

cegefõle efJe%eeheve keâer meerceeÙesb

Unit-I/ FkeâeF&-I

2. Discuss the role and importance of advertising

in modern business. 15

DeeOegefvekeâ JÙeJemeeÙe ceW efJe%eeheve keâer Yetefcekeâe leLee cenlJe keâes

mecePeeFÙes~

3. What do you mean by advertising effective-

ness? Explain the different methods of evalu-

ating advertising effectiveness. 15
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efJe%eeheve keâer ØeYeeJeMeeruelee mes Deehe keäÙee mecePeles nQ? efJe%eeheve

ØeYeeJeMeeruelee ceeheve keâer efJeefYeVe jerefleÙeeWs keâes mecePeeFÙes~

Unit-II/ FkeâeF&-II

4. What are the different types of advertising

media? Explain with suitable examples. 15

efJe%eeheve kesâ efJeefYeVe ceeOÙece keâewve-keâewve mes nQ? GheÙegòeâ GoenjCeeW

Éeje mecePeeFÙes~

5. “Television advertising is too expensive to be

flirted with.” Do you agree with the statement?

Give reasons. List five characteristics that a

product must have before advertising it on the

television. 7½+7½=15

‘‘šsueerefJepeve efJe%eeheve Flevee cenBiee nw efkeâ Fmekesâ meeLe efKeueJeeÌ[

veneR efkeâÙee pee mekeâlee~’’ keäÙee Deehe Fme keâLeve mes mencele nQ?

keâejCe oerefpeS~ efkeâmeer Glheeo keâer heebÛe efJeMes<eleeDeeW keâe GuuesKe

keâerefpeS peesefkeâ šsueerefJepeve hej efJe%eeheve nsleg DeeJeMÙekeâ nesleer nQ~

Unit-III/ FkeâeF&-III

6. What are the major steps followed in planning

an advertising campaign? Discuss. 15

efJe%eeheve DeefYeÙeeve keâer Ùeespevee yeveeles meceÙe keâewve-keâewve meer

cegKÙe yeeleeW keâes OÙeeve ceW jKevee DeeJeMÙekeâ nw? mecePeeFS~

(2) (3)


