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7. Briefly explain AIDA model of advertising and A (Printed Pages 4)

also discuss its significance. 15
RSO % AIDA HTSeT B AT 3§ THSSY FT 36% Roll. No.
e & fdaT= P
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8. Describe the type of media which would be B.Com. (Part-II) (Vocational Course)
most suitable for promoting the following Examination, 2015
products giving reasons : 15 Advertising Media & Organisation
(a) Colour T.V. Time Allowed : Three Hours] [ Maximum Marks : 100
(b) Soap Note : Answer Five questions in all. Question No.1
(c) Scooter is compulsory. Attempt One question
Ferfeiad awqsit & fosma &g @i &1 wream was from each Unit.
3G EI? ROV et fardemr Hifore: e o et 35 3R AU et et s 2
(30 3 e TG SO § U WY BT
(@) g 1. Write Short notes on the following :
({) PR frafaied w dféra fewforat fafae:
9. Whatis media planning? Discuss its significance 4%x10=40
in advertising. 15 (a) Pre-testing of advertising
HIETH a1 a1 27 fasmu § 396 Aea o 99asd | RrsTo @1 g T
(b) Advertising as a tool of communication
s TaR & ATy & w9 7
(c) Economic effects of advertising
fsmo= & anffe mma

C-936 P.T.O.



(2)
(d) Organizational structure of advertising
agency
fIsm= T &1 SoAS
(e) Advertising copy
fosmom wfaferfa
(f) Effects of advertising on cost
fasos &1 gea W 9|
(g) Methods of remuneration of an advertis-

ing agency

e o= @1 TR e B
(h) Advertising and standard of living

fasm= vd <EH-9ET & wWR
(i) Advertising appeals

fasmom ardiet
(j) Limitations of print media

gfed fosm= @ et

Unit-I/ oiB-1

Discuss the role and importance of advertising
in modern business. 15
e Fada H fasos & Yfidr au1 7ea @
Y |

What do you mean by advertising effective-

ness? Explain the different methods of evalu-

ating advertising effectiveness. 15

C-936

3)
fgsm= @ guEeiadr & 39 @@ Fusd &° fasmE
gTaelear A0 &1 fafie Afcat &1 gwsEd|
Unit-II/ 3oE-11
What are the different types of advertising

media? Explain with suitable examples. 15
fasmo & faftre areom PH-oF 3 €7 3wRs JareRoi
ERT JHEASY |

“Television advertising is too expensive to be
flirted with.” Do you agree with the statement?
Give reasons. List five characteristics that a
product must have before advertising it on the

television. 7%+71=15

“Telitda fIsimosT ga-T 78 & o5 s o Racrars

T21 fovam T Ahar|” T 39 39 B I TEAT 27

®RoT Aifore| ol 3me & uig faeant & 3

BIfoTe S SeflfaaH R fasm= &g 3mawdd axdl &l
Unit-III/ 3&R-111

What are the major steps followed in planning

an advertising campaign? Discuss. 15
fasmos Sfio & AT §9 T T BIE-BE @
T I P e H @ IS 8P FHIIRC
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