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Discuss the social and economic aspects of
marketing communication with examples.
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Unit-1V / 3&-IV

Describe the nature significance and limitations
of public relations in the current business sce-
nario.
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"The product knowledge is the most essential
element for a salesman in his communication."

Discuss.
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Note : Answer five questions in all. Question No.1

is compulsory. One question to be at-
tempted from each unit.
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Explain the following :

Fr=afoRea @1 Tmmga: 4%10=40
(a) Tools of public- relations
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(b) E-Commerce
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(2)
(c) Four major groups of public
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(d) Perception
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(e) Learning
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(f) Elements of communication
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(g) Communication media
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(h) Promotional strategy
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(i) DAGMAR model
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(j) Ethical aspects of marketing
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Unit-I / $oRB-1
Explain the role of communication in promo-

tional strategy.
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What is Communication? Explain the various
channels of communication.
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Unit-II/ 3oE-11
Discuss various barriers to communication. Ex-
plain them with suitable examples. How can

they be removed?
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Discuss the role of marketing communication.
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Unit-1II / $&R-II1

What do you mean by the term marketing
communication mix? What are its elements?

Explain.
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