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B.Com. (Part-I) Examination, 2015

 (Vocational Course)

First Paper

(Marketing Communication)

Time Allowed : Three Hours ] [ Maximum Marks : 100

Note : Answer five questions in all. Question No.1

is compulsory. One question to be at-

tempted from each unit.

kegâue heeBÛe ØeMveeW kesâ Gòej oerefpeS~ ØeMve meb. 1 DeefveJeeÙe & nw~

ØelÙeskeâ FkeâeF& mes  Skeâ ØeMve keâerefpeS~

1. Explain the following :

efvecveefueefKele keâes mecePeeFÙes: 4×10=40

(a) Tools of public- relations

pevemecheke&â kesâ efJeefYeVe GheeÙe

(b) E-Commerce

F&-keâeceme&
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(4)

7.  Discuss the social and economic aspects of

marketing communication with examples.

efJeheCeve mebÛeejJeenve kesâ meeceeefpekeâ SJeb DeeefLe&keâ he#eeW keâer GoenjCe

meefnle efJeJesÛevee keâerefpeÙes~

Unit-IV / FkeâeF&-IV

8. Describe the nature significance and limitations

of public relations in the current business sce-

nario.

Jele&ceeve JÙeeJemeeefÙekeâ heefjÂMÙe ceW pevemecheke&â keâer Øeke=âefle, cenòJe

SJeb meerceeDeeW keâer efJeJesÛevee keâerefpeÙes~

9. "The product knowledge is the most essential

element for a salesman in his communication."

Discuss.

‘‘Glheeo keâe %eeve efJe›eâÙekeâlee& keâes «eenkeâeW mes ØeYeeJeer mebÛeej

mLeeefhele keâjves ceW meyemes cenòJehetCe& lelJe neslee nw~’’ Fme keâLeve

keâer JÙeeKÙee keâerefpeÙes



(c) Four major groups of public

Ûeej ØecegKe pevemecetn

(d) Perception

DevegYetefle

(e) Learning

DeefOeiece

(f) Elements of communication

mebÛeejJeenve kesâ lelJe

(g) Communication media

mebÛeej ceeOÙece

(h) Promotional strategy

mebJeOe&ve jCeveerefle

(i) DAGMAR model

[er.S.peer.Sce.S.Deej. Øeefleceeve

(j) Ethical aspects of marketing

efJeheCeve kesâ veweflekeâ he#e

Unit-I / FkeâeF&-I

2. Explain the role of communication in promo-

tional strategy.

mebJeOe&ve jCeveerefle ceW mebÛeejJeenve kesâ cenòJe keâe Deekeâueve keâerefpeÙes~

C-934 C-934 P.T.O.

3. What is Communication? Explain the various

channels of communication.

mebÛeejJeenve efkeâmes keânles nw? mebÛeejJeenve kesâ efJeefYeVe ceeOÙeceeW keâe

JeCe&ve keâerefpeÙes~

Unit-II/ FkeâeF&-II

4. Discuss various barriers to communication. Ex-

plain them with suitable examples. How can

they be removed?

mebÛeej kesâ efJeefYeVe DeJejesOeeW keâer JÙeeKÙee keâerefpeÙes~ GefÛele GoenjCeeW

kesâ ceeOÙece mes GvnW mecePeeFÙes~ Fve DeJejesOeeW keâes kewâmes otj efkeâÙee

pee mekeâlee nw?

5. Discuss the role of marketing communication.

efJeheCeve mebÛeej ceeOÙeceeW keâer Yetefcekeâe keâe JeCe&ve keâerefpeS~

Unit-III / FkeâeF&-III

6. What do you mean by the term marketing

communication mix? What are its elements?

Explain.

efJeheCeve mebÛeej efceßeCe keâer DeJeOeejCee mes keäÙee leelheÙe& nw? Fmekesâ

cegKÙe lelJe keâewve keâewve mes nQ? JÙeeKÙee keâerefpeS~

(2) (3)


