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7. What are the various factors influencing pric- A (Printed Pages 4)
ing decisions of a business firm? Discuss their
significance in Pricing Decisions Process.
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8. Explain the functions of marketing channels (Marketing Practice & Finance)
and discuss the factors affecting the choice TimeAllowed : Three Hours] [ Maximum Marks: 100

of distribution channels.
fquur ATeTEl & BT DI AR DHifSTe JAT faaRoT

T B T ) UaiEE w e gedt 4 e 1 is compulsory and carries 40 marks.
Roerted Attempt one question carrying 15 marks

Note : Answer five questions in all. Question No.

9. Explain in brief any three of the following: from each Unit.

Fraforfad § 3 i & & wiftra e B - e difel St 5 3R ot | e W0 1 sifard &
(a) Difference between Departmental Stores Td 40 371 BT 2| YD 3bTs 4 TB T, f5Td

and Multiple Chain Shop. 15 3ic &, BIfTE

faumg wUsR U9 SejEe oM | 1. Explain in brief the following:
(b) Inventory Control. frafaRaa &1 J8v 4 we Hifse

e =] (i) Difference between traditional and mod-
(c) Order Processing. ern concept of marketing.
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(d) Functions of Retail Marketing. x|

Peax fquoH & Bl (i)  Elements of the Marketing Mix.
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(iii) Importance of buying motives in market-
ing.
fquom & wa IRoms & AEd|
(iv) Personal Selling.
e fama|
(v) Distinguish between a brand and trade

mark.

SIUE U9 ¢eATd H 3R |

(vi) Functions of Packaging.
dpform & Bl

(vii) Importance of Advertising.

oS @1 7T

(viii) Functions of a Salesman.

fagpasat & &
(ix) Function of Wholesellers.

- fagsanstt & |
(x) After Sales Services.
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Unit-I / 3oR-1I

What do you understand by marketing? Ex-
plain its objectives and various functions of
marketing.
fauUor I 317 Fo1 gHE &2 39% 3239 3R fquve &
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Describe in brief the various external factors
of marketing environment and discuss their
impact on the marketing strategy of a busi-
ness firm.
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Unit-II / $&i3-11

Discuss the meaning and significance of Con-

sumer behaviour. What are the major factors

affecting consumer behaviour? Explain.
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What are the objectives of marketing segmen-
tation? For segmentation of consumer mar-

kets, what different bases are adopted? Ex-
plain.
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What is Product Planning and Development?
Explain the Process of New Product Develop-
ment in detail.
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