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B.Com. (Part-III) Examination, 2015

(Regular & Exempted)

COMMERCE

(Marketing Practice & Finance)

Time Allowed : Three Hours ] [ Maximum Marks : 100

Note : Answer five questions in all. Question No.

1 is compulsory and carries 40 marks.

Attempt one question carrying 15 marks

from each Unit.

kegâue heeBÛe ØeMveeW kesâ Gòej oerefpeS~ ØeMve meb0 1 DeefveJeeÙe& nw

SJeb 40 DebkeâeW keâe nw~ ØelÙeskeâ FkeâeF& mes Skeâ ØeMve, efpemekesâ

15 Debkeâ nQ, keâerefpeS~

1. Explain in brief the following:

efvecveefueefKele keâes meb#eshe ceW mhe° keâerefpeS :

(i) Difference between traditional and mod-

ern concept of marketing.

efJeheCeve keâer hejchejeiele SJeb DeeOegefvekeâ efJeÛeejOeeje ceW

Devlej~

(ii) Elements of the Marketing Mix.

efJeheCeve efceßeCe kesâ lelJe~

7. What are the various factors influencing pric-

ing decisions of a business firm? Discuss their

significance in Pricing Decisions Process.

JÙeJemeeefÙekeâ FkeâeF& kesâ cetuÙe-efveOee&jCe efveCe&Ùe keâes ØeYeeefJele keâjves
Jeeues efJeefYeVe lelJe keâewve mes nQ? cetuÙe efveOee&jCe efveCe&Ùe Øeef›eâÙee ceW
Gvekesâ cenlJe keâes mhe° keâerefpeS~

Unit-IV / FkeâeF&-IV

8. Explain the functions of marketing channels

and  discuss the factors affecting the choice

of distribution channels.

efJeheCeve ceeOÙeceeW kesâ keâeÙeeX keâer JÙeeKÙee keâerefpeS leLee efJelejCe
ceeOÙece kesâ ÛeÙeve keâes ØeYeeefJele keâjves Jeeues Ieškeâesb keâer efJeJesÛevee
keâerefpeS~

9. Explain in brief any three of the following:

efvecveefueefKele ceW mes efkeâvneR leerve keâer mebef#ehle JÙeeKÙee keâerefpeS :
(a) Difference between Departmental Stores

and Multiple Chain Shop.

efJeYeeieerÙe YeC[ej SbJe yenëe=bKeuee ogkeâeve~
(b) Inventory Control.

mšekeâ efveÙev$eCe~
(c) Order Processing.

DeeosMe Øeesmesefmebie~

(d) Functions of Retail Marketing.

hegâškeâj efJeheCeve kesâ keâeÙe&~
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(iii) Importance of buying motives in market-

ing.

efJeheCeve ceW ›eâÙe ØesjCeeDeeW keâe cenlJe~

(iv) Personal Selling.

JÙeefòeâiele efJe›eâÙe~

(v) Distinguish between a brand and trade

mark.

yeÇeC[ SJeb šŝ[ceeke&â ceW Devlej~

(vi) Functions of Packaging.

hewkesâefpebie kesâ keâeÙe&~

(vii) Importance of Advertising.

efJe%eeheve keâe cenlJe~

(viii) Functions of a Salesman.

efJe›eâÙekeâlee& kesâ keâeÙe&~

(ix) Function of Wholesellers.

Leeskeâ-efJe›esâleeDeeW kesâ keâeÙe&~

(x) After Sales Services.

efJe›eâÙe kesâ yeeo mesJeeSW~

Unit-I / FkeâeF&-I

2. What do you understand by marketing? Ex-

plain its objectives and various functions of

marketing.

efJeheCeve mes Deehe keäÙee mecePeles nQ? Fmekesâ GösMÙe Deewj efJeheCeve kesâ

efJeefYeVe keâeÙeeX keâes mecePeeFÙes~
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3. Describe in brief the various external factors

of marketing environment and discuss their

impact on the marketing strategy of a busi-

ness firm.

efJeheCeve heefjJesMe kesâ efJeefYeVe yee¢e Ieškeâesb keâe JeCe&ve keâerefpeS SJeb
Skeâ JÙeJemeeefÙekeâ Heâce& keâer efJeheCeve jCeveerefle hej Gve Ieškeâesb kesâ
ØeYeeJe keâer efJeJesÛevee keâerefpeS~

Unit-II / FkeâeF&-II

4. Discuss the meaning and significance of Con-

sumer behaviour. What are the major factors

affecting consumer behaviour? Explain.

GheYeeskeälee JÙeJenej kesâ DeLe& SJeb cenlJe keâer efJeJesÛevee keâerefpeS~ Fmes
ØeYeeefJele keâjves Jeeues ØecegKe lelJe keâewve mes nQ? mhe° keâerefpeS~

5. What are the objectives of marketing segmen-

tation? For segmentation of consumer mar-

kets, what different bases are adopted? Ex-

plain.

yeepeej efJeYeefòeâkeâjCe kesâ keäÙee GösMÙe nQ? GheYeesòeâe yeepeejebs kesâ
efJeYeefòeâkeâjCe kesâ efueS efkeâve DeeOeejesb keâe GheÙeesie efkeâÙee peelee nw?
JeCe&ve keâerefpeS~

Unit-III / FkeâeF&-III

6. What is Product Planning and Development?

Explain the Process of New Product Develop-

ment in detail.

Glheeo efveÙeespeve SJeb Glheeo-efJekeâeme mes keäÙee leelheÙe& nw? veÙes
Glheeo efJekeâeme Øeef›eâÙee keâe efJemle=le JeCe&ve keâerefpeS~
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